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M.B.A. DEGREE (REGULAR/SUPPLEMENTARY) EXAMINATION
JULY 2015
Fourth Semester
CONSUMER BEHAVIOUR
(New Scheme—2012 Admission onwards)
Time : Three Hours Maximum : 60 Marks

Answer all questions.
All questions carry 12 marks each.

1. (a) Describe any TWO models of Consumer Behaviour and examine their usefulness
as well as limitations.
Or
(b) Enumerate the major influences buying behaviour.

2. (a) “A marketer is also a consumer and knows what motivates him to buy. Therefore there is no
need for him to study consumer behaviour” — Critically evaluate this statement.

Or
(b) Why are consumers’ needs and goals constantly changing ? What factors influence the

formation of new goals ? Explain.
3. (a) Analyse the role of young children in the family consumption process.
Or
(b) Explain various types of groups that have influence on purchase. How do they
influence ? :
4. (a) Mention cultural and subcultural dimensions and explain how it plays vital role in the study
of consumer behaviour.
Or
(b) Analyses the important problems of cross-cultural marketing in India. Also, suggest suitable
solution for it.
5. Compulsory question

What are the challenges in dealing with issues of Consumer protection ? Explain any TWO
important cases dealt by COPRA, 1986.
(5 x 12 = 60 marks)
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M.B.A. DEGREE EXAMINATION, JULY 2017
Fourth Semester
CONSUMER BEHAVIOUR

(2012 to 2014 Admissions—Supplementary)

: Three Hours Maximum : 60 Marks

(a)

(b)
(a)

(b)
(a)

(b)
(a)

(b)

(a)

(b)

Answer all questions.
Each question carries 12 marks.

Understanding consumer behaviour is vital for marketers - Comment. .
Or
Explain Howard and Shewth model of consumer behaviour.

Explain the implications of Maslows needs hierarch theory of motivation on the present day
consumer.

Or
‘What is attitude ? Describe the structural model of attitude.

How does reference group influence vary over product categories ? What type of reference
group can you expect for various dairy products and why ?

Or

How does value and beliefs influence the buying behaviour of the consumer ?

What are the marketing problems faced among the varicus cross cultures present in India.
Or

Explain the impact of culture and subculture on consumer buying process with suitable
examples.
Discuss the various consumer protection measures available in India.

Or

You are appointed as a marketing research executive in Gems Jewelers. It is a fast growing
company poised for expansion of its branches in various cities in Hyderabad. The company is
interested in studying the consumer behaviour. You are required to submit a report to the
CEO about the purchasing behaviour of south Indians with regard to gold jewelry.

(5 x 12 = 60 marks)
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M.B.A. DEGREE EXAMINATION, NOVEMBER 2017
Third Semester

CONSUMAR BEHAVIOUR

(2016 Admission—Regular—2013 to 2015 Admissions—Supplementary—2012 Admissions—

Mercy Chance)

Time : Three Hours Maximum : 60 Marks

1. (a)

(b)
2. (a)

(b)
3. (a)

(b)

(b)

5. (a)

(b)

Answer all questions.
Each question carries 12 marks.

Discuss the importance of consumer behaviour to understand the sales of a specific product as
an example.

Or

Explain Engel-Kollat Blackwell model of consumer behaviour.

Explain how the buying motives of domestic consumers differ from industrial consumers.
Or

How are attitudes formed ? How can marketers change the attitude of their customers ?

Explain the role of family in buying decision with respect to automobiles taking bike as an

‘example. How are different members of the family involved in the decision making process ?

Or
Who are opinion leaders ? How do they influence the youth in their buying behaviour ?
Explain the social factors affecting consumer behaviour.

Or

Define culture. What are the important characteristics of a culture ? Why is study of culture
important to marketers ?

How does organisational buying behaviour differ from individual buying behaviour ? Explain
with examples.

Or
‘A dissatisfied customer is an unpaid salesman of your competitor’~Ex1ﬂain.

(5 x 12 = 60 marks)
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M.B.A. DEGREE EXAMINATION, MARCH 2020
Fourth Semester
CONSUMER BEHAVIOUR
(2018 Admissions—Regular/2017 Admissions—Supplementary)

: Three Hours Maximum : 60 Marks
Part A
Answer any five questions.
Each question carries 6 marks.
What are the various levels of consumer decision-making ?

Why does the study of consumer behaviour is so important in marketing decision making
process ?

How individual differences are affect consumer behaviour ?
Write about the role of motivation in consumer behaviour.
Examine the influence of culture on consumer behaviour.
Narrate the relationship between Family Life Cycle and Consumer Behaviour.
Analyse the reasons for popularity of consumerism in India.
List out the right of consumer.
(5 x 6 = 30 marks)
Part B

Answer any two questions.
Each question carries 10 marks.

Explain the variables that shape the decision-making process of consumer.
Discuss the theories on consumer analysis approach to personality.
Examine various cross-cultural perspectives of Consumer Behaviour.
Discuss the marketing implications of reference group and family influences.
(2 x 10 = 20 marks)
Part C

Compulsory Question.
The question carries 10 marks.

Scan the recent trends in consumer rights protection.
(1 x 10 = 10 marks)
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M.B.A. DEGREE (REGULAR/SUPPLEMENTARY) EXAMINATION

AUGUST 2016
Fourth Semester
CONSUMER BEHAVIOUR
(2012 Admission onwards)

Time : Three Hours Maximum : 60 Marks

(b)

2. (a)

(b)
3. (a)

(b)

4. (a)

(b)

Answer all questions.
All question carry equal marks.

Define consumer behaviour. Explain its nature, applications and importance.
Or : &

Explain the factors influencing consumer behaviour. Make a note on models of Nicosia and
Howard and Sheth.

What is perception ? Discuss its nature and importance. Mention the determinants of consumer
behaviour.

Or :
What is learning ? what are the principles and major theories of learning ?

What are the different types of consumer relevant groups? Explain the role of reference group
influence in consumer behaviour.

= 0r
Discuss the factors influencing the family decision. Make a note on Family Life Cycle and
Diffusion process.

Define culture. Explain the factors affecting the culture. State the role of customs and value
in consumer behaviour.

Or

What is meant by Sub- culture ? Explain its various {ypes. Highlight the marketing problems
in sub-culture.

5. Compulsory question :

Explain various provisions of Consumer Protection Act, 1986 relating to consumer protection.
State the factors influencing the organizational buying behaviour.
(5 x 12 = 60 marks)
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M.B.A. DEGREE (REGULAR) EXAMINATION, SEPTEMBER 2014

Fourth Semester
CONSUMER BEHAVIOUR
(New Scheme—2012 Admissions)

Three Hours

(a)

(b)
(a)

(b)

(@)

(b)
(a)

(b)
(a)

(b)

Answer all questions.
Each question carries 12 marks.

Maximum : 60 Marks

Explain areas in marketing need consumer input in designing marketing strategies.

Or

How economic factors influence consumer buying decision ? Explain.

With the help of example, explain the process of motivation influence on consumer buying

decision.
Or

Explain the Gastalt principles of stimulus interpretation.

Explain the types of products receive Group and opinion leader influence.

Or

How consumers buying practices vary across the family life cycle ? Explain with examples.

Explain the factors determine the innovation adoption.
Or

Analyse the steps involved in innovation adoption process.

With a suitable example, explain, how marketers consider cultural values of people through

the product or service offered in the market.
Or

Write a detailed note on Consumer Protection Acts in India.

(5 x 12 = 60 marks)
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M.B.A. DEGREE EXAMINATION, JULY 2018
Fourth Semester
CONSUMER BEHAVIOUR

(2013 and 2014 Admissions—Supplementary/2012 Admissions Mercy Chance)

(a)

(b)
(a)

(b)
(a)

(b)

(a)

(b)

(a)

(b)

: Three Hours Maximum : 60 Marks

Answer all questions.
Each question carries 12 marks.

Explain the various level of consumer decision making.
Or
Discuss the role played by consumer research in marketing.

What is meant by personality. What are the different personality traits that influence consumer
behaviour ?

Or
What are motives ? How do motives influence consumer behaviour ?

Explain with suitable examples how buying behaviour varies with different stages of family
life cycle.

Or

Discuss the various factors that affect group influence.

Explain the influence of customs, values and beliefs in consumer behaviour.
Or

Explain cross cultural effect. How is this concept used by Multinational companies while
entering a foreign market ?

Discuss the factors involving organisational buying behaviour.
Or
What are the factors leading to satisfaction and dissatisfaction among consumers ?
How does a dissatisfied consumer respond ?
(5 x 12 = 60 marks)
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M.B.A. DEGREE EXAMINATION, JUNE 2019
Fourth Semester
CONSUMER BEHAVIOUR
(2017 Admissions—Regular)

Three Hours : . Maximum : 60 Marks
Part A
Answer any five questions.
Each question carries 6 marks.
What is the scope of study of Consumer Behaviour ? What role is played by demography ins

understanding consumers and how it helps to draw marketing strategy ?

Why are consumed needs and goals constantly changing ? What factors influence the formation of

- new goals ?

What is the importance of motivation in Consumer Behaviour ? What are the categories of needs
emphasized by McGuire ?

What are the factors which change the sensitivity of consumers ? Explain behavioural learning
theory. '

Define culture critically. What are the attitudes and behaviours which are influenced by ones

culture ?

. What do you understand by group dynamics ? Describe basic consumer relevant groups.

What are various laws in India to protect the consumers besides Consumer Protection Act ?

What is the purpose of ISI marks and Ag Mark ? How Food Adulteration Act has tried to protect

against adulteration ?
(5 x 6 = 30 marks)
Part B

Answer any two questions.
Each question carries 10 marks.

List and explain the individual determinants of Consumer Behaviour.

Explain Maslow’s hierarchy of needs. Also explain citing examples from today’s scenario that how

marketers are using this concept of motivation fully for their advantage.

Turn over
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How interaction between different sub-cultures influence each other ? What factors have influenced
Indian culture in various regions ?

Discuss the recent trends in Consumer Right Protection.
(2 x 10 = 20 marks)

Part C

Compulsory Question.

Thomson was a limited company manufacturing vending machines. These machines could be
used for automobile vending of cigarrete packs, match boxes, tea, coffee, cold drinks, chocolates
and many other products. The vending machines had to be programmed for vending various
items. One machines could handle a variety of products as well. These were to be installed ag
shopping centres, cinema halls, public places, hotels, etc. The manufacturer started with installing
these machines in various parts of the city for selling coffee and tea. The machines became popular,
as they served the customers with both tea/coffee at a standard price, and the customer had the
choice of having strong or light, with or without sugar more or less milk depending on his choice.
As they become popular more and more machines were set up at strategic places like bus stations,
railway platforms, etc. So that the customer had an access to the beverage whenever he needed it.
In the beginning, an attendant was also required to stand with the machines, as they were not
fully automatic. Later, fully automatic machines were developed, which could work without the
help of an attendant. The attendant had to cone only once, to replenish the stocks, and take out
the cash from the machines. A difficulty that was faced, was that these machines did not accept
torn notes, or some coins which got stuck in them. To overcome this difficulty, the company was
contemplating to introduce a card system, which could be purchased with Rs. 100, or its multiples,
and on using these cards, the amount would get debited automatically and the balance would be

known by the Consumers.

The survey showed the results, but a lot of effort would be required to motivate the consumers to
buy these cards. The company also contemplated providing the consumers with other products as
well. These could be cigarettes, soaps, oil, cold drinks, chocolates, biscuits etc.
Questions :
(a) Do you think that the company will succeed in selling other products along with the
tea/coffee they are already selling ?

(b) How can the company motivate the consums to buy other products, as well as, to use the
cards instead of cash ?

(1 x 10 = 10 marks)




